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Unveiling the Dynamics of Community Citizenship 
Behavior: A Study on Community Engagement, 

Psychological Ownership and Value Co-creation in Rural 
Tourism Destinations  

İrem Buran, Fuat Atasoy, and Yalçın Güçer 

Beypazarı Vocational School 
Ankara University, Turkiye 

Abstract 

Local people actively participate in developing tourism destinations 
and value co-creation (Badurina & Frleta, 2022; Johnson & Neuhofer, 
2017). Local people in a destination engage in many beneficial 
behaviors, such as supporting tourism activities and keeping the area 
clean. This situation provides economic, social, environmental and 
hedonic benefits for locals and contributes to tourists' unique 
experiences (Assiouras et al., 2019; Lee et al., 2021; Perić & Vitezić, 
2023). For example, the hospitality of local people can enhance 
tourists' experiences and encourage tourism development (Xu, Xue, & 
Gursoy, 2022). The concept of community citizenship behavior (CCB) 
is critical in community development and in solving the problems of 
communities (Xu et al., 2022). Community citizenship acts as a catalyst 
for improving local people's quality of life and welfare. Although 
community citizenship is widely used in organizational behavior, in 
recent years, it has begun to be addressed in the context of tourism and 
destinations, and the need to investigate the relationship between 
local people and the community for tourism development has come to 
the fore (Xu et al., 2022). 

As seen in Figure 1, current research focuses on identifying the 
antecedents and consequences of community citizenship in a rural 
tourism destination. In understanding the antecedents of CCB, the 
impact of psychological ownership, which has been the subject of 
much research in recent years, has been examined.  

Figure 1. Community Citizenship Behavior 
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Strong psychological ownership leads to greater community 
involvement, which is crucial for sustaining the well-being of a 
community (Lee et al., 2023). Similarly, the hot topic of recent years, 
engagement is considered as actions aimed at solving social problems 
or improving the quality of life for the whole community, based on the 
fact that community engagement can make a difference in community 
development (Procentese & Gatti, 2021). The reason for choosing a 
rural area for the study is that the relationship between local people is 
more intimate and trusting in rural areas. Therefore, hospitality and 
participation in certain activities and communities for community 
benefit are high (Rosalina, Dupre, & Wang, 2021; Zhang & Xu, 2019). 
In addition, the community-based characteristics prevalent in rural 
tourism destinations become critical for value co-creation & 
destinations' competitiveness and overall success (Wu et al., 2022; 
Zaeri, Sepehrmanesh, & Vatankhah, 2023). Specifically, local people's 
community citizenship behaviors contribute to providing a 
memorable and authentic experience for tourists (Chen, Cottam, & Lin, 
2020), create positive emotions in individuals, support all kinds of 
activities to be carried out in the region and ensure value co-creation. 
In this context, the current study aims to clarify the concept of 
community citizenship emerging in rural tourism destinations and the 
concept of community engagement and psychological ownership and 
to determine its impact on value co-creation. Tourism destinations 
vary greatly in size and level of governance, from small villages to 
cities, states and countries. The pro-environmental dimensions of CCB 
can contribute to better management of the public natural 



environment in rural destinations. This would increase the 
sustainability of rural destinations. More importantly, participating in 
CCB will ultimately benefit the well-being of hosts. This may include a 
more satisfying living environment, better public facilities, better 
preserved local culture and an improved quality of life. Hosts with such 
positive emotions will develop a higher sense of belonging, pride and 
identity in their communities, which will contribute to their subjective 
well-being. 

Keywords: community citizenship behavior, community 
engagement, psychological ownership, value co-creation 
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